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MarTech: time for a real talk on
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Sustainabla Inclusion is a
real vision

Our politics dictate the ads we crecate
and distance us from our audience

Marketing Transformcotion,
leading through change

Purpose is failing - The
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3D Brand Experiences - An
alternative or a real revolution?

Health is the most meaningful
consumer value

From a grey tsunami to a silver
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Belgian Marketing Awards :
Young Belgian Company of
the Year + Belgian Marketing
Company of the Year

Snockable videos : the way to viral
conversations on social media

&
W

28

A
F

Stage M - Friday May &6

TBC
Stéphane
Buisseret

Ingrid
Tiggelovend

Eva Vandenberge &
Leon Theune

Sophie Blum &
Rolle Mclntyre

Deniz Sariyildiz
& Mauro Fusco

Karolien
Smets

Justin
Mol

Leverages for a credible and
inclusive communication

Marketing and Sustainability: -
embroce the paradox!

When changing product
package

Discovering trends and
innowvations in food

First Al to predict sports ad-

vertising effectivenass - E
The art and sciancea of )
building irresistible brands

HLM new service domains &
How HLMN coaters to their readers



