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W e l c o m e  t o  t h e  o f f i c i a l  b r a n d  g u i d e  f o r  t h e  B A M  M a r k e t i n g  C o n g r e s s !  

T h i s  g u i d e  h a s  b e e n  c r e a t e d  t o  p r o v i d e  y o u  w i t h  a  c o m p r e h e n s i v e
o v e r v i e w  o f  t h e  B A M  M a r k e t i n g  C o n g r e s s  b r a n d  a n d  i t s  v i s u a l  i d e n t i t y .
A s  a n  a t t e n d e e ,  s p o n s o r ,  o r  p a r t n e r  o f  t h e  c o n g r e s s ,  i t ' s  i m p o r t a n t
t h a t  y o u  u n d e r s t a n d  t h e  g u i d e l i n e s  f o r  u s i n g  o u r  b r a n d  a s s e t s  t o
e n s u r e  t h a t  o u r  b r a n d  r e m a i n s  c o n s i s t e n t  a n d  r e c o g n i z a b l e  a c r o s s  a l l
c h a n n e l s .

T h i s  b r a n d  g u i d e  w i l l  p r o v i d e  y o u  w i t h  t h e  t o o l s  a n d  r e s o u r c e s  y o u
n e e d  t o  e f f e c t i v e l y  c o m m u n i c a t e  t h e  B A M  M a r k e t i n g  C o n g r e s s  b r a n d
i n  a l l  o f  y o u r  m a r k e t i n g  m a t e r i a l s ,  w h e t h e r  i t  b e  t h r o u g h  s o c i a l  m e d i a ,
e m a i l ,  p r i n t ,  o r  o t h e r  c h a n n e l s .  W e  e n c o u r a g e  y o u  t o  r e v i e w  t h i s  g u i d e
t h o r o u g h l y  a n d  a d h e r e  t o  t h e  g u i d e l i n e s  p r o v i d e d  t o  e n s u r e  t h a t  o u r
b r a n d  r e m a i n s  s t r o n g  a n d  c o n s i s t e n t .

T h a n k  y o u  f o r  y o u r  s u p p o r t  o f  t h e  B A M  M a r k e t i n g  C o n g r e s s  a n d  f o r
h e l p i n g  u s  t o  b u i l d  a  s t r o n g  a n d  r e c o g n i z a b l e  b r a n d  t h a t  r e p r e s e n t s
t h e  b e s t  o f  t h e  m a r k e t i n g  i n d u s t r y .B
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S i n c e  1 9 8 1 ,  t h e  f i r s t  w e e k s  o f  D e c e m b e r  h a v e  b e e n  m a r k e d  o n  t h e
c a l e n d a r s  o f  t h e  B e l g i a n  m a r k e t i n g ,  s a l e s ,  a n d  c o m m u n i c a t i o n s
c o m m u n i t y .  T h e  B A M  M a r k e t i n g  C o n g r e s s  i s  a n  a n n u a l  e v e n t  t h a t
b r i n g s  t o g e t h e r  i n s p i r i n g  n a t i o n a l  a n d  i n t e r n a t i o n a l  s p e a k e r s  t o
s h o w c a s e  t h e  f u t u r e  t r e n d s  t h a t  w i l l  s h a p e  t h e  m a r k e t i n g  l a n d s c a p e
o f  t o m o r r o w .  I t  i s  t h e  e v e n t  f o r  a t t e n d e e s  t o  n e t w o r k  f a c e  t o  f a c e
w i t h  i n d u s t r y  e x p e r t s  a n d  i n f l u e n c e r s ,  e x c h a n g e  i d e a s  a n d  i n i t i a t i v e s ,
m a k e  n e w  c o n t a c t s ,  a n d  g e n e r a t e  i n n o v a t i v e  b u s i n e s s  s o l u t i o n s .

T h e  B A M  M a r k e t i n g  C o n g r e s s  i s  a n  i n i t i a t i v e  o f  B A M  -  T h e  B e l g i a n
A s s o c i a t i o n  o f  M a r k e t i n g  a n d  O F C O R E S ,  a n  i n t e r n a t i o n a l  s p e c i a l i s t  i n
v i r t u a l ,  h y b r i d  a n d  i n - p e r s o n  e v e n t s .  O F C O R E S  a n d  B A M  h a v e  e n g a g e d
i n  a  l o n g - t e r m  c o l l a b o r a t i o n  f o r  t h e  o r g a n i s a t i o n  o f  t h i s  C o n g r e s s ,
c o m b i n i n g  t h e  b e s t  e v e n t  m a n a g e m e n t  e x p e r t i s e  w i t h  t h e  t o p
m a r k e t i n g  i n s p i r a t i o n  g u r u s  t o  d e l i v e r  a n  o u t s t a n d i n g  C o n g r e s s
e x p e r i e n c e !  
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INNOVATION

COLLABORATION

MEANINGFULNESS

1.
2.
3.

The BAM Marketing Congress is inspired to affect positive changes in the marketing sector.
The brand is built on the values of innovation, collaboration, and meaningfulness, and we
strive to maintain a consistent visual identity that reflects these values.
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INNOVATION

The  market ing  landscape  i s  evo lv ing  a t  an  unprecedented  pace ,  dr iven  by
advances  in  techno logy  and  changes  in  consumer  behav ior .  Wi th  the  r i se  o f
soc ia l  media ,  a r t i f i c ia l  in te l l i gence ,  and  b ig  data  ana ly t i cs ,  bus inesses  must
adapt  qu ick ly  to  s tay  re levant  and  compet i t i ve  in  the  market .  As  the  market ing
landscape  cont inues  to  evo lve ,  bus inesses  that  can  adapt  and  embrace  new
technolog ies  and  t rends  w i l l  be  we l l -pos i t ioned  to  thr ive  in  the  years  to  come.  

Wi th  a  w ide  range  o f  nat iona l  and  in ternat iona l  keynotes  the  BAM Market ing
Congress  a ims  to  insp i re  and  cha l lenge  companies  to  keep  innovat ing  and
exper iment ing .
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COLLABORATION

Col laborat ion  and  network ing  are  essent ia l  for  companies  look ing  to  succeed  in
today 's  fas t -paced  bus iness  env i ronment .  By  co l laborat ing  w i th  o thers  you  can
tap  in to  a  w ider  poo l  o f  exper t i se ,  resources ,  and  ideas ,  and  access  new
opportun i t ies  for  growth  and  improvement .

Wi th  the  annua l  BAM Market ing  Congress  we  of fer  market ing  profess iona ls  a
regu lar  and  permanent  meet ing  opportun i ty .  We a im to  he lp  companies  and
profess iona ls  to  c ross -po l l inate  and  bu i ld  s t rong  and  las t ing  re la t ionsh ips  w i th
others  in  the i r  industry  to  ga in  new perspect i ves  on  the i r  bus iness  and  uncover
new opportun i t ies .
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MEANINGFULNESS

With  the  BAM Market ing  Congress  we  want  to  c reate  va lue  and  e f fec t  pos i t i ve
change  in  the  market ing  wor ld .  For  our  a t tendees  we  focus  on  prov id ing  usefu l l
ins ights  and  perspect i ves  on  meaningfu l  market ing  top ics  l i ke  Technology ,
Susta inab i l i t y ,  Inc lus ion  and  D ivers i ty ,  MarTech ,  Wel l -be ing  and  E th ics .  

We want  to  ass i s t  the  Be lg ian  Assoc ia t ion  o f  Market ing  (BAM)  in  her  miss ion  to
create  a  responsab le  market ing  communi ty  that  ce leberates  d ivers i ty ,  openness ,
honesty  and  t ransparancy  and  that  ac ts  w i th  respect  for  the  p lanet  and  human
act iv i ty .
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ORANJE
#FFA91B

RGB: 255,169,27
CMYK: 0,39,98,0

WIT
#FFFFFF

RGB: 255, 255, 255
CMYK: 0,0,0,0

ZWART
#000000

RGB: 0, 0, 0
CMYK: 0, 0, 0,100

PAARS
#612690

RGB:97,38,144
CMYK:77,100,2,0

The primary colours of the BAM Marketing Congress are orange and purple. White and black
are complementary colours.
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A L A S K A  B E T A  V A R  R E G U L A R

Other Alaska derivates may be used:
Extra Black, Black, Bold, Semi-bold, Light,

Extra Light, Thin, Hairline Italic, Condensed,
Expanded, Contrast,...

M A I N  F O N T  K E Y V I S U A L
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The logo serves as the primary element that people will associate with our brand. Therefore, it
is crucial to handle it with care, as it plays a significant role in maintaining the integrity of our
brand. The logo must always contain BAM and may be used in 4 colours: white, black, orange
and purple. The logos must always be clear and legible and sat within a clear space. A distinct
contrast must be maintained between the logos and their background. 
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e The Congress theme and key visual determine the look and feel of the campaign.  This year
(2023), we work around the theme "Re-think" with the baseline "In this fast-moving world,
pause and rethink".

Never before have changes been so
fundamental: in the way we work, the way

we travel, the way we create....
Technology is accelerating all these

drastic changes even more. 
 

This year's theme, "Re-think," encourages
you to question your routines. Let us

inspire you to redefine your approach,
explore new opportunities and stay ahead

in a rapidly changing landscape.  
 

Attend the BAM Marketing Congress and
let's think together about a prosperous

and meaningful future.
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The Congress campaign will be built in several phases. In each phase, the graphic background
visual will change. The idea behind this ties in with the Congress theme: everything changes so
fast today that even the campaign does not remain constant. All assets should therefore be
adapted to the background corresponding to the following 4 periods in the course of the
campaign.

12/06 > 13/08 14/08 > 17/09 18/09 > 26/11 27/11 > 22/12

TBC
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#MarketingCongress

"Rethink"

#we_are_bam

M A I N  H A S H T A G S

We hope we can count on you to help us promote the Congress. Like, share and follow the
Marketing Congress pages as much as possible, tag our channels and use our hashtags to
boost the buzz!

 
@marketingcongress

S O C I A L  M E D I A  C H A N N E L S

@bammarketingcongress
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T h i s  g u i d e l i n e s  p r e s e n t s  t h e  r u l e s  o f  c r e a t i o n  a n d  u s a g e  o f  t h e  g r a p h i c  l i n e
i d e n t i t y .  T h e  r e s p e c t  o f  t h e  r u l e s  g u a r a n t e e s  t h e  c o h e r e n c e  a n d  t h e
r e c o g n i t i o n  o f  t h e  B A M  M a r k e t i n g  C o n g r e s s  i d e n t i t y .

T h e  p h o t o g r a p h s ,  v i d e o s ,  l o g o s  a n d  c o m m e r c i a l  p r o m o t i o n  m a t e r i a l s  a r e
p r o t e c t e d  b y  c o p y r i g h t  a n d  m a y  o n l y  b e  u s e d  b y  o u r  p a r t n e r s ,  s p o n s o r s
a n d  k e y n o t e s  t o  p r o m o t e  t h e i r  p r e s e n c e  o r  p a r t i c i p a t i o n  a t  t h e  C o n g r e s s .
T h e y  a r e  a n d  r e m a i n  t h e  p r o p e r t y  o f  B A M / O F C O R E S .  T h e y  m a y  n o t  u n d e r
a n y  c i r c u m s t a n c e s  b e  u s e d  f o r  o t h e r  c o m m e r c i a l  p u r p o s e s  w i t h o u t  t h e
p r i o r  w r i t t e n  c o n s e n t  o f  O F C O R E S ,  o r g a n i s e r  o f  t h e  B A M  M a r k e t i n g
C o n g r e s s .

A l l  l o g o s ,  c o l o u r  l i b r a r i e s ,  g r a p h i c  e l e m e n t s  a n d  r e c u r r e n t  a p p l i c a t i o n s  t h a t
a p p e a r  i n  t h i s  g u i d e l i n e s  c a n  b e  p r o v i d e d  a n d  s h o u l d  n e v e r  b e  m o d i f i e d .
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