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Openingswoord Georges Van Nevel,
congresyoorzitter Stichting Marketing, managing partner DVN

Prof. John Kay, Oxford University

Build to last: Foundations of corporate success

d van i EQ De itionerin
Nederland

Superbrands: Common Believes en Nieuwe Realiteiten

Fred Chaffart. toekomstig voorzitter Gevaert nv
Build to last in de financiéle sector
Frédéric Mascha, Project Leader and Pharmaceutical
Practice m er for & Compai
Key Factors to make a pharmaceutical product become a
megabrand

. Sta F; s Director Leo Burneit London
Build to last in advertising.
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Global brandlng for NIVEA The Ar[ mt Thmkmg GLOBAL and
Acting LOCAL

1an P onsible for Marke & Strategy KPN

Orange
Orange: Creating the first global brand in telecommunications

Christina Von Wackerbarth, direcieur-generaal VRT
The USP (Unique Sales Proposal) of a public broadcaster in
todays television turnoil — A guarantee far tomorrow

Tony Maddox, Vice President and Managing Editor for
Europe. Africa and the Middle East. CNN International

The importance of brand in the news business

Paul Timmers, Head of Sector Euro:
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E-marketing in European Perspective

Paul 1d . dire iness consultant, Tesco
Hoe ‘electronic’ wordt retailing?

Gino Van Ossel, Pariner — Inside-Out marketing services
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Retail & Trade Marketing Research Center - Vieri
Leuven Gent Management School ‘
Shopper Marketing: retailers build to last ...

Herberi Weber, Director. orate Marketin

Enmge,..Middle East and Africa
Branding (in) the Internet Economy

Solutions for the European and Middle East Area of NCR

One Market of Millions to a Million Markets of One — ROl in
CRM with a positive emotional impact for the Consurier

Eetér Vandermeersch, hoofdredactenr De Siandaard
De Standaard & e-destandaard

Jo Lernout, Stichter Lernout & Hauspie, co-voorzitter
Speech technology en branding

Frans Rombouts, Gedelegeerd Bestuurder van De Post —
Admni tenr

Het merk De Post in een nieuwe competitieve omgeving
Prof. Dr. Keen Raes soof Rijksuniversiteit Gent
Blocked exchanges in marketing practices -
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